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[E=] AlA Life Korea expands exclusive arts and cultural
experiences through Frieze Seoul 2026

B Participation in Frieze Seoul 2026 reflects AlA's commitment to helping customers live Healthier, Lo
nger, Better Lives through enriching cultural experiences

B Collaboration with the Yoo Youngkuk Art Foundation celebrates artistic legacy during Frieze Week
Seoul

September 1, 2026 — AlA Life Korea today announced a series of arts and cultural initiatives tied to Frieze Seoul
2026, a globally recognized art fair that will be held at COEX in Seoul from September 2 to 5.

The initiative reflects AlA Life Korea's commitment to helping customers live Healthier, Longer, Better Lives by
creating opportunities to engage with experiences that inspire wellbeing, personal growth and cultural enrichment.

As part of this initiative, AIA Life Korea will leverage activities surrounding Frieze Seoul 2026 as a platform to
deepen engagement with its VIP customers. Through curated arts and cultural experiences, AlA Life Korea aims
to create meaningful connections and memorable moments that align with customers' interests, aspirations and
lifestyles.

Frieze is a leading global art fair connecting galleries, collectors, artists and cultural institutions from around the
world. Frieze Seoul's fifth edition is expected to welcome more than 130 galleries from over 30 countries.

As customer expectations evolve, meaningful experiences and personal enrichment have become increasingly
important alongside traditional products and services. AlA Life Korea is responding to these trends by offering
differentiated customer experiences that support customers' broader interests and aspirations.

Through various customer engagement initiatives, AlA Life Korea has continued to introduce curated experiences,
including art seminars, gallery programs and cultural events tailored to customers' interests. Activities surrounding
Frieze Seoul 2026 build on these efforts by offering customers access to one of the world's premier cultural events.

As part of the AIA-Only Experience, AIA Life Korea will host an exclusive docent-led tour for selected VIP
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customers on September 2. Led by art expert and Art & Choi's CEO Sunhee Choi, the private tour will provide
guests with deeper insights into contemporary art and featured artists.

AlA Life Korea is also collaborating with the Yoo Youngkuk Art Foundation on a special project featuring the works
of Yoo Youngkuk, a pioneering figure in Korean abstract art. Widely regarded as one of the most influential artists
in Korea's modern art history, Yoo's iconic mountain landscapes reflect themes of aspiration, perseverance and
possibility.

Drawing on the mountain motif that defined Yoo's artistic vision, AIA Life Korea will publish exclusive content in
Frieze Week Seoul 2026 magazine and release limited-edition items inspired by his works. QR-enabled
touchpoints will connect audiences to AlA's customer experiences and brand initiatives, creating an integrated
journey that bridges culture, lifestyle and inspiration.

Ji-Ye Hwang, Chief Marketing Officer of AlA Life Korea, said:

"At AIA, our purpose is to help people live Healthier, Longer, Better Lives. Our engagement with Frieze Seoul
2026 and collaboration with the Yoo Youngkuk Art Foundation create meaningful opportunities to connect with
art, culture and the aspirations that inspire people to pursue new possibilities. Through these unique cultural
experiences, we aim to create deeper connections with our customers and deliver value that reflects their evolving
interests and lifestyles."
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